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@yugeshgoutam

Followers: 812

Relevant Tweets/Day: 1.3
https://twitter.com/yugeshgoutam

Blog not found / Unavailable

Followers: NA
Posts: NA

https://www.linkedin.com/in/yugeshgoutam

Yugesh Goutam
Group President HR at JSW

Group Profile not found / Unavaiable
Mumbal, India
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Gautam Ghosh
Nabomita Mazumdar
Tanmay Vora
Sunder Ramachandran
Gurprriet Siingh
Sahana Chattopadhyay
Dr. Tanvi Gautam
Kunjal Kamdar
Amit Bhagria
Dr. NS Rajan
Yashwant Mahadik
Vivek Paranjpe
Aadil Bandukwala
Sarang Brahme
Vineet Nayar
Kavi Arasu

Himanshu Kapadia

Abhijit Bhaduri
Prabir Jha
Anand Pillai
Harlina Sodhi
Ester Martinez

Rajesh Kamath

Zenobia Madon

Yugesh Goutam

2014-15

Twitter handle

@gautamghosh

@nabomita_smiles
@tnvora
@sundertrg
@joyandlife
@sahana2802
@tanvi_gautam
@kunjal23
@younghrmanager
@rajanns
@indianyash
@vivekparanjpe
@aadil
@sarangbrahme
@vineetnayar
@ kavi
@himanshukapadia
@abhijitbhaduri
@prabirjha
@anand __ pillai
@harlinasodhi
@ester maiters
@rajeshmthrg
@zenobiamadon

@yugeshgoutam
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Location

Bengaluru
India
Chandigarh
Mumbai
Mumbai
Mumbai
India
Pune
Gurgaon
Mumbai
Netherlands / India
India

Bengaluru

India

Noida

Mumbai
Mumbai
Bengaluru
Mumbai
Mumbai
Mumbai
India

India

Gurgaon

Mumbai
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About Social Wavelength

Social Wavelength, a leading Social Media agency in India, is also an Authorized
Reseller for Salesforce Marketing Cloud in the country. With offices in Mumbai, Delhi,
Bangalore and Chennai, it offers a host of Social Media services, including:

e Social media communications and monitoring

e Strategy, content production, application development
e Media Buy, Social Outreach

e Social Media for HR

About Salesforce Radian 6

As the industry’s leading social media monitoring tool, Radiant allows marketing,
communications and customer support professionals to quickly and efficiently track,
monitor, and react to comments, questions, and complaints as they happen. It can tap
into over 650 million sources from Twitter, Facebook, YouTube, blogs, news, and more
to hear what's being said about the brand, competition or category and gives
pbusinesses the ability to analyze, manage, track and report on their social media
monitoring and management efforts.

Contact Us: Connect with us:
Mumbai Office ) /SocialWavelength
Social Wavelength _

2nd Floor, Mahajan Silk Mill Compound, | /socwav

Above Union Bank of India,

LBS Marg, Vikhroli (W),

Mumibai 400 079, INDIA

Phone No. : +91-22-61274301

For General Enquiries: info@socialwavelength.com




2014-15

TOP INDIAN HR INFLUENCERS
ON SOCIAL MEDIA

Disclaimer

This report iIs by no means exhaustive; nor is it the only manner in which to measure
Indian HR influencers on social media. In fact it is a starting point for developing insights
into online HR conversationalists and their online conversations.

The few twitter handles that may have slipped through can be added to the list with
your help.

Do provide us with the missing HR conversationalists either by mailing us at
Puneet.Nagpal@shrm.org or direct messaging us on @shrmindia and we'll add them
over time.

The data included in this report has been compiled over a period of twelve months. Any
changes beyond this period would be excluded from the analysis in this report.

This report is a snapshot in time, thereby implying that just because a person is an
iInfluencer today does not indicate the person will continue to be one from now on.
Similarly just because someone is on number ten does not indicate the person will
remain in that position throughout.

The insights and learning included in this report are a result of the research conducted
by SHRM India and are not meant to impose opinions on others.

The results published have been arrived at on the basis of analysis and methodology
followed and do not represent any bias towards an individual or the personal views of
SHRM India.
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